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What is a SERP scan?

Search Engine Results Page

—]
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Going into incognito mode on
a browser

Taking a search term/phrase
you want to rank for

Heading to Google

Entering the term into the
search bar

Analysing the results to
identify:

« Opportunities
« Challenges

« Alternatives (keyword
& channels)
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In this guide, we have provided
examples of the SERP based on
a Top of Funnel, Middle of Funnel
and Bottom of Funnel search
term/phrase.

Within each example, we have

provided analysis which includes:

Key features of the SERP

Opportunities to ‘win’ in the
SERP

Alternative strategies if the
SERP is too competitive

S
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Quick wins are possible with
SEO but depending on the
search term there may be high
competition.

For example, if you are a relatively
new site or are light on content,

it is likely your site has low
authority. This means it will be
harder to rank for terms relevant
to your business.

As such, you should consider a
longer-term SEO strategy as well
as looking at how to use a multi-
channel approach to drive users
to your key content.




Top of Funnel search example
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Google

Advantages of co working spaces x & & Q

Benehts of coworklng

Flaxinility w Increased productivity w Networking opportunities
Community - Cost v Coliaboration
Craativity - Amanitins “ Professional

1 moee

° Weltark ~ -
] henofﬂf of coworking spaces Ideas

12 Dbz 2015 — Hins boneSts of coworkdng

aces 1 Matworking and commanity avents 2

Fedon lonelness. increass connoction 3 Access dn shared and

People also ask i

What are the benefits of co working spaces? -
What are the benefits of working In a workspace? w
What i the strength of coworking space? e
What is the value of co working space? -

(' Instant Oices

NlneAdvantaqes of a Coworking C.pare

8 ¥my Benefits of Cownreng Spaces 1 Cost.EHective 3 Hetwnrking Opporunites -3

Wereased Creatvey - 4 Clent.Eriendly S Creater Fledbiy &

‘Sources across the web’
feature

* This feature shows answers from several
sites to a specific search in a 3x3 view
with an option to view more

* This can be a great opportunity to
gain visibility and organic traffic but is
extremely competitive

e To try and gain visibility in this feature,
your site needs to consistently offer
valuable content to your users which
includes following key E-E-A-T
guidelines.

Benefits of coworking

Pty . scremed Sty - ki st

U5 Chamber of Commerce
- B TRy R

Wnal Are the Benefits of Joinmg a Coworking Space? | CO
— Coworking spaces provide positive work environments that allow workers fo

share tocks, services, and leciibes. Sludies sbow hal Gk
@ Harvand Bunens Revew On

Why Pcoplc anlvc in Coworklrsg Spaces

Thay have mete job eontral Cowsrting Spaces ase nomaly accastitia 2477 Paspie £an

Secids whether b2 pul i a loeg day ey have a deadiine or want 1o

@ Meowae

Tco 10 advantages of a high-tech coworking hub
17 kg The fop 1 benefts. of coworking spaces - | Incressad productivity -2

Network and cotaboraton opportunties - 3. Buld structure to work-e

Coworking/Office Space

Provider

* These are a big player in the coworking
space. Therefore, they are highly
authoritative which will help them rank
well for this topic

* High authority US Office Space sites are
even outranking those of the UK

mkadin - Trav Y
B ket Twweton oy

Beanefits of a Cowarking Spaca

ihng spaces encourage collsboration smong members They offer a communty of She
m ndividuals Wi can peovide leadback atvics and
= rerecihasoe soe « szt » Epess-Fustes Ubvary |
The Four Main Benefits of Coworking Spaces
1 Flonitile work achedule  Tha ngisty of 8 § 1o b =y 400N bEcome DRI

Lraployees now seek belier work-Afe balance, goe! = hours

® Spacas 1o Places
10 Benefits of L,owmkmg Spaces

£t 2020 — 10 Benefis of Cowarkbng Spaces - More flewbility - Cost-sfcincy
Networking opporusities Welness and work-ile balance - Incieased

Medum - Thenmozsi o~

Space | by Thenmozh

pkoyee productivity, vk

10 Elenellrs of W’or\mr; ina C: nworklng ﬁpﬁre
i & Cowerling Space - 1 Moie Focus - 7 Slabie Connwelivily -3

Iy § Effcincy 4 Aeduced Asisty & Lonstness

Related searches

advantages and O coworking space near me

disadvontages of cowarkdn
. benefits of coworking spaces o why people thrive in
™ for startups coworking spaces belts

coworking spaces are

are coworking spaces
the future of work

profitable

D coworking space examples S werking space meaning

s, Pumle Ofice
» o

Why Coworking Spaces are Ideal for Startups and
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Office Space Aggregator

This website provides listings of office
spaces to rent in a wide variety of
locations. As a result, they will be seen as
highly authoritative, helping them rank
well for this term

Large US Organisations

We see high-authority US sites appearing
in this space. This is again an indicator that
this is a very competitive space to try and
rank for.



https://sharpahead.com/blog/practical-tips-for-b2b-seo-using-googles-eeat-guidelines-2/
https://sharpahead.com/blog/practical-tips-for-b2b-seo-using-googles-eeat-guidelines-2/

Middle of Funnel search example
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‘Featured Snippets’

what ara the key factors for choosing the right data cen L &« . . .

Google e . = Atlantech have created a highly tailored page which has
i Mg Mew Ve Boka | N helped them gain the highly valuable ‘featured snippet’
— position. The key elements they’'ve used to help achieve this
Seven important considerations for your dats center areto:
selection process are:
« Location. * Incorporate the number of tips in the SEO Title
« Refiabiit
iy | ° Add aTable of Contents. Google has scraped the table to
. :‘Ie:‘”?':?e_""“fCﬁDK'* _ provide the featured snippet
+ Flaibiity and Scaiabilty. * Weave in highly relevant internal links to related pages
+ Emergency Backup
« Reputation * Make the page easily scannable
e g * Add the author details to highlight expertise in this
B i S space
Mastering the Data Center Selection Process: 9 Essential Tips + Add links to related blOg content e.g. ‘10 questions to ask

O e B before you buy data center services for your business’

Pecple also ask | * Incorporate related search terms throughout the content
What are the factors for choosing the right data center? w
\Whiat factors 9o you consider when designing data center? v ‘people also ask’
What makes 3 good dats center focation? v Use this to identify content to include in your page or to
e R 5 inform topics for additional pages

e Tips, Tips, Tips

Seven Tips for Choosmg the Right Data Center Company Tips dominate this space and it is still a very competitive
sy . s space. It is therefore worth considering:

R * How authoritative your site is against those ranking top
B ococironszom o rowis s sas o for these terms
10 Factors to Consider When Choosing Your Data Center
The ideal data caniarnisedt fo rovide you wilk cerian critical chiacimiais hal snsae yos || © Ifyouaren’t as authoritative, then this means your
R o e e content has to be even better than the top performing
@ o site and it may still take a long time to rank
5 Factors to Consider When qialtactmg a Data Centar * This may be okay if it’s part of a longer-term content
2 i e strategy, where you are working towards higher

authority, but consider how you can use other

- i channels to get eyeballs on the page if it is key for your
10 Tips for Choosing the Right Data Center organisation (e.g. signposting to it from other pages of
L N = the site, driving to it from other channels etc)

o o this mast impartant Tactors for selecting

e right data center. Viile Bere

ata center kecabons

- Evogue Data Centers

TR e 00, biog » B-conmideatons. i

G Considerations foe Data Center Si [e Selection

Related Searches

5 Sept 2022 — 6 Major Conskderations When Selecting a Data Center Sie 1 Natural
R T s Ry G g 2 Look to the related searches to get ideas for related terms
. et R T — toinclude in your content or for ideas on new content to be
4 lips 1;" L'HU‘;)‘:‘IIHI[.; the r}gh: .uat;l t:e:ﬂle Ilur your business created

Sedecting the best data centre for your BUsiness is 3 big decision ta make, and there are

nasmarous Tactors & 1ake inlo consideralion when choosing

“Witta i
oo Yolla Inkashuciure

o et s« b « A-facters an-can

hen Choosing a Data Center - Yotta

1.— 1 Awailabikty Liptme) ifs important i factor in avatability, which i fhe

6 Factors To Consider

4

amount of guaranieed sptime peovided by the data center. To

[3 D"malOnur

How to choose a data center Iocatuon for your busmess
21 Apr 123

How to choose a dats center ocation for your business - 1. Consider the

geographic iacation of your end users - 2. Factor in nebwork

1
o> Dalacel ters com

s com | wwn  corasemorate

Cnns:lnsrannns: for Data Center Site Selaction
4 hug

2025 — Tips for Sedecting the Right Data Center Location - Praximity to Fiber Networks

atility - Power Availahiity and Cost - Securfy and

Geographic Si

Related searches :

q ‘What ara tha key factors for a you have a visitor who
choosing the right data cent_. © expresses his desire to vis_
a data center site selection g Wata center requirements
criteria checklist checklist =

o Wwhich cloud administration
* challenge is applicable 1o
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Bottom of Funnel search example
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Go gle loglstics companies near heathrow sirport x| 4@ a

Opennow | Onine apportments

Fienus tor Hanthenw Airport {LHR, Housslow - Ghonss area

Sponwored

s Allas Courer Bxpress e
e ¥ Frovids Professional Refasie & Cost Efischve Courler

it Ve e ok e Oy i P il i Ads

Pa— * This space is heavily dominated by ads so you may well
3 it O need to add some budget to highly relevant terms to
Brunal Shipping | Freight Forwarding Company | maximise lead generation

oy Frmight To Any Destinsbon Werkbwsde - Loww

Rates . Gt 3 Ouste

* Consider dedicated PPC landing pages to maximise
Snnacisd conversions

@ bg-logistics co.uk _

Directories/Marketplaces

m ; — Google is providing alternative locations to find relevant
services through dedicated directories and marketplaces
with Cylex and Yell

Places i
. e Google Maps
L :q'm:mw" Local searches typically always bring up Google Maps.
Within this there are key opportunities to gain presence

£\ Spomsored .
g AIT Worldwide Logistics throth'

g ; & & 1« Google Maps ads

S ) * Your Google My Business listing

T To maxim!sg your vi§ib-ili.ty with your org'ani'c Google My'

Sl ® ¢ Business listing, optimising the listing with imagery, reviews

Open 24 hocrs ebete I etc is vital
.rarl|e 'f‘.fc..rlﬂ\\lﬂe Logistics = "~y
- S o Individual Organisations

Webate  Duections Those ranking top have woven in relevant search terms into

their Title and Meta Description e.g.

¢ Heathrow is incorporated in the Title of the top two
ranking sites

More places =

o —'._SM Fraghl Smw\‘.h. - . . . w . "
5 e * The Meta Description uses terms such as “Leading” and
Logistics Company Heathrow — N . !
ASM Freight Servies & 8 leading Logiatics Company Hesitow and Global stepping Global” to help encourage a higher CTR
Company of transport and logistics solulions for your supply chain.
* PRS have also incorporated the proximity to key
People also ask | motorways
Who are the UKs biggess logistics companies? -
Wha is the largest haulier in the UK? v
Whiat company is fop logistics? ~
What ara the biggest shipping logistics companies? w
U Logistcs.

UCH Logistics: UK Airfreight Transport Spacialist in Heathrow

g2 |
-

tion Heathrom B4

Logestics &

Coinbiook. clowe 10 Heathiow Airpor

and therefare benek s he nearts ook, (IS5, 144, M40

©T5 Heathrow
*

TS Heathrow: Home
24 — CTS provise 2417 tramsport. haufage and storage solutions

near Heathrow Alrport 38% days a year, speciabsing o air eighl. Wish our
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In summary

The SERP is a busy and ever changing
space. Outside of normal website
results, you may find a mix of the
following:

Ads

Maps

Featured Snippets
People also ask
Sources across the web
Alternative directories

Related searches

Understand the landscape: Always
look at the SERP to gain a full
understanding of the opportunities
and challenges for a given term

Review the competition: If too
competitive, you may need to
consider alternative keywords to
target and/or other channels to
drive to the page

Consider the Search Intent of the
term: You may want to look at
alternatives including longer-tail
terms where competition is lower
and intent is higher

Look further than your website:
Your Google Business Profile should
be considered a key channel in your
marketing mix for local searches

=

chgatsheet

Google Ads Overview

- Practical Tips for B2B SEO

using Google’s E-E-A-T s
guidelines _@ogm

= Terms to know
resented by Rachael Clark

- How to use Google Search
Console for B2B marketing

. Bard Bungles B2B - /A Sharm ahend
Bing Better
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Subscribe to
our newsletter
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Reading Office

The Curious Lounge,
Pinnacle Building,
20 Tudor Road,
Reading, RG1 INH

0118 322 4395
reading@sharpahead.com

sharpahead.com

Manchester Office
CORE,

Brown Street,
Manchester,

M2 1DH

01617 062 414
info@sharpahead.com

Oxford Office

Oxford Centre for Innovation,
New Road,

Oxford,

OX11BY

01865 479 625
oxford@sharpahead.com



